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EDITORIAL

A monopoly on the rise?

Amazon has crushed the US and UK e-commerce
competition. Will the Nordics be next?

The dominance of Amazon in the online shopping space is almost total
in the US and UK. With 60% of all online transactions happening on
Amazon’s platform in the States and more than 40% in the UK, Amazon
is crucial for almost any kind of online retailer.

In the Nordics, we see a completely different picture with a wide range
of online shops battling for the market lead. However, with Amazon’s
expected entrance in the Nordics next year, this can change fast. We
will of course track this development as it unfolds.

Among the other winners in the industry are Wish and eBay. Although
they are nowhere near the size of Amazon, Wish has obviously man
aged to carve out a niche with their low price offering, while eBay

still has got a solid market position with their C2C and B2C facilitator
platform.

An interesting question is how the ongoing mobile transformation of
the e-commerce industry will affect this picture. The mobile as a shop
ping platform has doubled in just two years across all the Nordic mar
kets, and now up to half of the online population uses the small screen
for online shopping. With that said, the computer is still the preferred
device to do the actual transaction - at least for the time being.

Rune Werliin
Head of Marketing & Communication @ AudienceProject
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ONLINE SHOPPING

The number of online shoppers is generally high
across both the US, UK and Nordics. However, the US
and UK are a bit ahead of the Nordics with around 80%
monthly online shoppers, while ‘just’ 60% of the Nordic
online population are shopping online on a monthly basis.

AudienceProject Insights 2017






Online shopping in the US and UK ahead of the Nordics

[ How many are shopping online on a monthly basis ]

Denmark

80% u so% 82% m 2% 56% m 5o
shop online on a = 18% shop online on a = 17% shop online on a = 38%
monthly basis 2% monthly basis 1% monthly basis 6%
Sweden Norway Finland
71% m 1% 62% " 2% 61% = 1%
shop online on a = 28% shop online on a = 37% shop online on a = 37%
monthly basis 1% monthly basis 1% monthly basis 1%

Shop online on a monthly basis Don't shop online on a monthly basi Don’t know
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Few more women than men are shopping online

[ How many men and women are shopping online on a monthly basis ]

84%
81% o 81%

80% 75%
68%

60% 63%
51%

UK Denmark Sweden Norway Finland
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W 15-25

Both young and old are shopping online

36-45
[ How many in different age groups are shopping online on a monthly basis ] : 32;55

89%
84% 84% 84% 85% 85% 82%

81% 7795 79%

% 74%
71%
67% 70% 0 67% 67% 70% 66%
% 61% 61%
5709, 59% 60% 5506 57% 58%
0
48% I I I i 48%
UK

us Denmark Sweden Norway Finland






FROM RESEARCH TO PURCHA!

When the US, UK and Nordic online population are purchasing
products, they most often start the journey by researching the
products online. In the US and UK, the purchase of the products
also most often takes place online, while physical stores are
primarily used for the actual purchase in the Nordics.
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Research of products most often takes place online

[ Where do people research for products before making the purchase ]

63% 62%
57%

43%

26% 26% 27% 26%

us Denmark Sweden

17% .
12% 13% 14%
UK

B Most often research products in physical stores

B Most often research products online

' Most often research products both online and in physical stores
Don’t know

47%

40% 39,

31%

17%

Norway Finland

9%




The majority in the US and UK most often buy products online = i maaeonne

Don’t know

[ Where do people buy products after having made their research ]

63%

56%
53% 5106 0%

47%
42% 43%
37% 38%
32% 32%
16%
12% 12%
5% 5% 6%
us

UK Denmark Sweden Norway Finland






DEVICE USAGE

The computer is still the most used device for online shopping,
but in the US and UK, half of the online shoppers are now
shopping on their mobiles and in the Nordics, mobile online
shopping has doubled in just two years. Around half use a
combination of different devices when shopping online.
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Computer 79% Tablet 31% Mobile 489%
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Computer 65% Tablet 38% Mobile 49904
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93% 91%

71%
B 2015
31% 30% 32%
0 0 26% 18% 25% ? B 2016
Bl mE o 200
Computer Tablet Mobile
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93% 89%

71%
A5% MW 2015
329 34%
28% L 0% 23% i W 2016
HE=- =B « o1
Computer Tablet Mobile
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91% 87%

69%
o 4% B 2015
30% 6
’ 20% 20% 25% . M 2016
HEe = - 2o01n
Computer Tablet Mobile
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94% 93%

76%
B 2015
32%
190  24% 16% 130 A% W 2016
m B e mm B - W 2017

Computer Tablet Mobile
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Around half switch between devices when shopping online

[ How many switch between devices when shopping online ]

Denmark

47% H47% 43% B 43% 35% B 35%

switch between = 49% switch between = 54% switch between = 54%
devices 4% devices 3% devices 12%

Sweden Norway Finland

48% m s 42% m 2% 33% " 3%
switch between 0 46% switch between [ 49% switch between 5 56%
devices 5% devices 8% devices 12%

Switch between devices Don't switch between devices Don't know
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Two thirds in the US research on the mobile and then purchase on the computer

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 15%
Tablet N/A 18%
Mobile N/A
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More than one third in the UK purchase on the tablet after researching on the mobile

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 11% 15%
Tablet N/A 15%
Mobile N/A
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A quarter in Denmark research on the tablet and then purchase on the computer

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 9% 16%
Tablet N/A 10%
Mobile N/A
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More than two thirds in Sweden research on mobile and then purchase on computer

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 8% 18%
Tablet N/A 7%
Mobile N/A
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Seven out of ten in Norway use mobile for research and then computer for purchase

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 8% 15%
Tablet N/A 10%
Mobile N/A
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Two thirds in Finland research on the mobile and then purchase on the computer

[ Out of those switching between devices when shopping onliféhich device combinations do people use for research and purchase ]

Purchase
Computer Tablet Mobile
Research
Computer N/A 8% 14%
Tablet N/A 10%
Mobile N/A
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TOP WEBSHOPS

In the US and UK, Amazon is the dominant webshop with a huge
margin to the nearest competitors. In the US, 60% shopped
on Amazon the last time they were shopping online, while this
IS the case with almost half in the UK. However, in the Nordics,
Amazon is not even close to be among the top webshops.
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60% of all Americans shopped on Amazon the last time they were shopping online

[ How many have shopped on different webshops the last time they were shopping online ]

1 Amazon.com

2 Walmart.com

3 Ebay.com

4  Wish.com

5 Target.com

I 0%
%

B os%

B 2%

B 2%

Note: Webshops below top 5 represent less than 1% and are therefore not included
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Almost half in the UK shopped on Amazon the last time they were shopping online

[ How many have shopped on different webshops the last time they were shopping online ]

1 Amazon.co.uk

3 Tesco.com - 5%
4 Asda.com . 3%

5 Asos.com l 2%

6 Argos.co.uk l 2%

7 Sainsburys.co.uk I
8 Next.co.uk I
9 Markandspencer.com I

10 Newlook.com I

I
2 Ebay.co.uk B 5%

1%

1%

1%

1%
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Wish tops the list of most used webshops in Denmark

[ How many have shopped on different webshops the last time they were shopping online ]

1 Wish.com

2 Coop.dk

3 Ebay.com

4 Zalando.dk

5 Saxo.com

6 Elgiganten.dk

7 Nemlig.com

8 Hm.com

9 Amazon.com

10 Bilka.dk

2%

2%

2%

2%

2%

2%

4%

4%

4%

5%
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Apotea just ahead of Wish as top webshop in Sweden

[ How many have shopped on different webshops the last time they were shopping online ]

1 Apotea.se

2 Wish.com

3 Cdon.se

4 Adlibris.com

5 Hm.com

6 Zalando.se

7 Bokus.com

8 Ebay.com

9 Netonnet.se

10 Matsmart.se

4%

3%

3%

3%

N
X

2%

2%

8
S

6%

6%
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eBay top webshop in Norway with big margin to rest of the top webshops

[ How many have shopped on different webshops the last time they were shopping online ]

1 Ebay.com 8%

2 Zalando.no 5%
3  Wish.com 5%

4 Komplett.no

5 | |
S

w
X

5 Elkjop.no

w
X

6 Blivakker.no

N
X

7 Hm.com

8 Cdon.no

2
S

9 Amazon.com

8
S

N
X

10 Kolonial.no
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One in ten Finns shopped on Verkkokauppa the last time they were shopping online

[ How many have shopped on different webshops the last time they were shopping online ]

1 Verkkokauppa.com 9%

2 Zalando.fi 7%

3  Wish.com 4%

4 Ebay.com 4%

5 Cdon.fi

w
X

w
X

6 Hm.com

N
X

7 Gigantti.fi

8 Ellos.fi

9 Adlibris.com

3
S

8
S

10 Amazon.com 2%
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ABOUT THE
STUDY

Methodology

The study is a part of AudienceProject Insights 2017. Data is collected through

online surveys done in Q3 2017. The respondents have been selected from

our Nordic, UK and US panels consisting of more than 1,5 million panelists and

weighed to achieve representativity on the more than 14.000 respondents who

completed the survey.

Editor & Data

Rune Werliin
rw@audeinceproject.com
+45 60 17 77 76

Text & Design

Martin Kokholm
mk@audienceproject.com
+45 25613219

Contact
hello@audienceproject.com

Website
www.audienceproject.com

Twitter
@Audience_P
#apinsights2017

About AudienceProject

AudienceProject has its roots in market
research, technology and large scale
data. It helps brands, agencies, publish
ers and e-commerce companies iden
tify, target and vaildate audiences. The
products range from audience planning,
validtaion and targeting on socio demo
graphics as well as other variables.
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